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ABSTRAK 
 
Tjiong, Jessica Santoso, NRP. 1423010003 ANALISIS ISI PRESS RELEASE PT 
SEMEN INDONESIA (PERSERO) TBK. DITINJAU DARI PERSPEKTIF 
JURNALISTIK, Fakultas Ilmu Komunikasi Universitas Katolik Widya Mandala 
Surabaya 2012. 
Public relations atau Humas tidak hanya sekedar membuat rancangan 
strategis, sebagai juru bicara perusahaan, melainkan menurut Word PR Report 
hampir 70% kegiatan humas merupakan aktivitas tulis-menulis. Kegiatan 
menulis yang dimaksud, salah satunya membuat press release untuk 
dipublikasikan ke wartawan di media massa terutama dalam surat kabar, khusus 
penelitian ini. 
Press Release PT Semen Indonesia (Persero) Tbk pada bulan Januari-
Desember 2012 sejumlah 48 release dan dipublikasikan di media surat kabar 
sebanyak 549 buah sesuai dengan standarisasi media massa. Dengan 
menggunakan metode analisis isi, release tersebut cenderung mengarah ke jenis 
Basic publicity release, karena memiliki banyak kegiatan terutama pada kegiatan 
CSR/amal. Untuk bahasa jurnalistik, release ini menulis sesuai dengan Ejaan 
bahasa indonesia yang baku, kemudian untuk unsur nilai berita, paling banyak 
mengandung nilai Timeline (waktu), sedangkan dalam jenis lead, PT Semen 
Indonesia (Persero) Tbk lebih mengusung unsur What Lead daripada unsur lead 
lainnya. Kemudian, release ini memuat Struktur piramida terbalik yang lebih 
disukai oleh wartawan surat kabar dan tata letak penulisan release sesuai format 
yang telah ditentukan oleh perusahaan. 
 
Kata Kunci : Public Relations, Analisis isi, Press release. 
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ABSTRACT 
 
Tjiong, Jessica Santoso, NRP. 1423010003 CONTENT ANALYSIS 
REGARDING ON PRESS RELEASE OF PT SEMEN INDONESIA 
(PERSERO) TBK. REVIEWED FROM THE JOURNALISM PERSPECTIVE, 
Faculty of Communication Widya Mandala Catholic University of Surabaya 
2012. 
 
Public relations or PR is not just to make a strategic plan, a spokesman 
for the company, but according to the Word PR Report almost 70 % of public 
relations activity is the writing activity. Writing activities is one of them made a 
press release to be published to the journalists in the mass media, especially the 
newspapers for this thesis. 
Press Release PT Semen Indonesia (Persero) Tbk in January-December 
2012 and collect 48 pieces of release and published in the newspapers as much as 
549 pieces in accordance with the standardization of the mass media. By using 
the content analysis method, the release tends to Basic publicity release, as it has 
a lot of activities especially in CSR activities/charity. For journalistic language, 
this release writing in accordance with standard Indonesian spelling (EYD), then 
the elements of news value, most contain the value of the Timeline (time), 
whereas in the types of leads, PT Semen Indonesia (Persero) Tbk is more than 
the carrying element What lead than other. Then, this release contains the 
inverted pyramid structure that is preferred by a newspaper reporter writing and 
layout of release in the format specified by the company. 
 
Keywords: Public Relations, Press release, Content analysis. 
 
